1195 o) 0)lons o lyd Jw o 5,95 5 osle 45 GHE/ dolilias

(g3 Alio)
S i st gl 31 b U (53l 5 b

YW 3T TS Loyl ) S0l e

Obo ™ sl dugd olKLIS (ol (Jle S3g0T oo (J735k ke 097
Ol gt 9 Ol OITL1S (o g ho 0ULIIS (Cy g 09 F .Y
Ll dodle GELIS (8 sl ilus § Cup ko GAKES ( S 35k o 1o 09 5 ¥

(DY /YY1 g RO/ 5 22l o g )

oS>

k4

oleiioe el 1) ore (385 (B L5 9 U (g gl 5 el 05 Jlo 53 (2b)l3k )> SLEMST aiej 5> (3 &) a8Ms 0 5ol 14Aa0 )
ol 435 plol S b jlel [l B L T bls)l oy g (NS L5 5 pb saailge ool Bua b psls iagh

P9 sy sl sl SocS b Sl (o it S s (ol dnoly sl (Stusod = Lo g5 5l Gimok cxl T
(LS Oygods g (o )3 (65 Hged gy polsly p YAY Shass ga0tels dasls g (5 )90 Jio (polslyy o el (Siig sl (SSB-
ol aw 90 50 odly Lo g ayjor Cunl adle i deluiuuyy 90 Jold il sloylil wwas Qbal (g)ll dged lgisay
5 SPSS (la 3l p 5l oslisal b g ()l ls SYlas (39, 5 (g (Stamad g 03) (blittial Jlol 5 (e Bl 5 (Sls) oy

ol 485 &0 PLS

Silopls 5 b orizeen ol o <83 Ll (il b (BYS) (il oLt 5 b Joline g Cute alaly a0l (itee Bos gl Al
28yl 8 i el Ll b oblins o Cute o LS b)) Ly o8 8 paw 15 S ol Ui 5 pb 5 Jpasee o 53 3MS]

5yl b e 5 szl (aall L1y b3 o pieS (SThal o g bl o iy ialol e (M1 (53l L5 5 pb (ol e 415"
5 Coito alaly LacSy 5 el Gl b ol slul 5 (BY8) (il olis 5 pb 4 05 485 IS aoes oyl 3o ol 53 18 o Ao

3500 (g yblixe

T A S5 i B G ol 3OS NS

[ Downloaded from www.ethicsjournal.ir on 2026-07-08 ]

[ DOR: 20.1001.1.22517634.1396.12.1.6.1 ]

ol 3 (V)ak e el <oy 9 syl aope )3 uile ST g
e , ¥ , .

olidl 4 aS dlops colo jl e il Sha 5 colb)y dnye

i sl 45 a5 g S g (o5 i L]

\4

o e 03,5 aigy |y 395 6)LS g, ey (slo s ol o Loyl
Ay YL ) 09s ol g oile)y Pl 4] 395 slaaty s

(Y -Y)asb e
ddioyd )5 5 s oS ouds el oy o iulEl uoen

Jlws 5 2b)lil > SUEMS) aiej 5> 340 &y aMs 07950l

9 Cwl J._J')) JL:- » d_xol})g‘ﬁ Jel Lﬁﬁ?r_wbg LS.CL».&-‘

Sl (B slajlne 4 5L g (BWE sl jlso Caon]

€999 b g o onl 53 (V) 1l 093 iliBes glans (glodige
2ok 4 6yl saanld VA ans blgl ) (o5l oM

Slpss o Jowd sl gy5ld 15U cod (gl oalall 348
) & Gl g Jlomd a5 9l 4o 3 89

) . o Sh= 5= @Rl glr Pl Ol b 4 g L85 )8
eS8 ) (ol 5 Llodoo Wl ]y (oot 25 (SIS L3

amir.fazel @ UK.aC.ir : S oS Sl z Jghume odkms g 5


https://dor.isc.ac/dor/20.1001.1.22517634.1396.12.1.6.1
https://www.ethicsjournal.ir/article-1-533-en.html

[ Downloaded from www.ethicsjournal.ir on 2026-07-08 ]

[ DOR: 20.1001.1.22517634.1396.12.1.6.1 ]

o el 531 b (S 5oy i 3 0l sy i3y K 3 U o]

g Loy e ;s by (T bLs)l g (B g5l olis
dgaee Jly sy Slidos iS58 sl (Ll ogas
Oly=e L pliiee 1 (o o8 (s 3 9 lpl 0 il
Mee g yiie (55 LS g pb ofag (2))] (o dlay adllas
lad ol ooy plogl lojlw (M) sLad 5 lojle
9 P ojag U85 = Fae ele plgie 4 baglejle (SN
9 Sl 4B)S 138 oy )50 5lhe (g yide ()8 (LS
5 b oldy Rembe L) e 55 ol o by Bioce
3 @B 5 () sl 03,8 g0il (Jao ) L (gt cols,
)5 gL g pb o dall) Lo o5 Sl oo 598
55 adllas 350 |y oS i jlatel ilsal g 58] o 1
il kel 5l S ol Sadl e 13k ool
5 P oLl oyt 4y (ol wlbiuliS’ (o adllas )5 ¢ 5V
&y 3 sl 4l e o el Sl ) S s
@5l g ohald g aej cul 23 )1 gl Blgiee ) 55,8
2 Opizmed ()il lwly ol o oldlas ol
9 oS Ol 5 U A gy 3llo )9Sy (s
ol 93 sl 015 bl S b Lzel Ll b o bl
Glod s cuaS 5 Jaame CutsS (il wyp 4 ol Budo
odd 4l bl 855 00 > (IW L g oL 59
Lzl Gtalidl g 3M8) it g p Uy St s eln it
5 P 48 ol o 0313 Uiy 5 15,05 b)) e b
()15 algs oS 1 Jlizel Liulil 4y pomie BB Lt
Gl *BMET LU ) ol Asgere ) SMS] olis g pb
M s g ol y Bk ()i oo Wl ) (g3l
5 @SSl plae ) ol Glse 48 ccl (i e
L asme sloculgiue L agalye o " sloial Clgins
325 I A5 5 0 Bly 3 (F)ed S i > Lo (B
5 eme GEMS] lgh oSl LBMST L T3L 51 gl dcganea
)b Ol g pb Sloenad 3 1) ool 5 oo a3,
(V) led g0 sy

LI b Ui g pb &S pl g (IS (glo (Lt g oL &
Sy 535 sl lis g pb asTs (F)usl 03905 da g5 il
RN i NPT MW I U FE ST ST AV
Ll ecsbolizel gt sl ySios g it L] pumsied
5 Ban oS ol 51 Q)ams )5 56 cos 1) o8l gy > g
Sl Grde 3 adlas Cotnd S bl (lo LS g pb
G 5l plti g P & dagh sl €y )3 piled 4 i)
(¥l wpee b (SN

5 Lagbi)l pelwlp (6)los lis 5 pU &5 3505 dgs (il
S b (gl g Lgd o0 03les Ly S 1 jlutel 5 laSin 3
3D g 4l &5 ok |y Y guame odi] a8 Canl (gples 3
) iy pU @ly )3 .(V) 9 )+ )uilecon (L poes alabl
il S 4 g Cal Jpaze 59y wuol Sl Gl S5
45 (Pl 90 dagi dine) (pl > (Sl ol ofy 4y
bl (M 1L iy pb LT &S Jlgus ol @ Sy ]
SLen 3-8l 4 cowl Jlapd ol g canl Cute a0
45 L il o ylgds (IS 6yl lis g b (i
9 plojls 9 o3l o elaa] Clgiuns 5 (I (glo)35))
rs oy Jobo 53 gl Soglitte iliss (slaSan b
V)] (B Clegsge (St Slis g uS 0
Glidly (I LS 5 pb (e 3)90 )3 (98T &S Jlo
e ang b g ol o Suzm cle 4 (Sl Sl
9 s 92 4 9 095 g cdae 9 (Kmyd Jelgs g e
o e85 1 ol Jg )13 3925 cilisee slaojon b la e
5355 ols o ply s olis 5 pb SMS] cladis &
)l 5 03) g9d5e cnl & ()l drg8 g Wl By HH
1len 555 Slegdge jl 6l 3 Gl b
(=21 B (Glojl 1) ()l (655 mread (2b)lik
aB)S )5 s e il Sl g b @t eple )il
(VY =WY) el oacs 4l ola Joce 55 gl (6lp g ol
33929 o5l @)l 9 olnl > ssin Clidos (pinxen
ST Ll g lalil g pls > BB ik 4 oS
il 33 G Cule,y Sod cligiog oyl 0l aisls,y


https://dor.isc.ac/dor/20.1001.1.22517634.1396.12.1.6.1
https://www.ethicsjournal.ir/article-1-533-en.html

[ Downloaded from www.ethicsjournal.ir on 2026-07-08 ]

[ DOR: 20.1001.1.22517634.1396.12.1.6.1 ]

Sy IS CeblB gy 5 53 Cudgpne syl
(298 o0 oy dlotel el g (392 Mine (392 yeine
o S P20 S g ol (8,8 sl (e 1503
oS e 28,55 sl e Slo)ps g oMb

(V)b oo €8 i o] 5l s g 428 3 Slas
5 P64 oo i oS Wl 00 Gl Cllao i )
A S sl g 3yl byl 8,5 el L SMS) oL
v =l 3 (S sl Slllas WS oo Gl b laoce
LLS)l wyy ddiopd Gimgh cpl I L(A 5 ¥l oads plo]
Lacs i lael (ialjdl g (I il oLt 9 pb o
asdS g gl clllae I ey pslaio cnl sl Al oo
abgye (slayiio g (V 0)LS0) (ogte Jio Geios Sl
5P adlio o b baye bulpd o ollp b 0,8 ooty
390 e s jLael (aliél ) 1) ool sy (MBI s

Dy B oy

o o ! W pled 4l

| Sy dpaze

Jﬂ__'.'_n_l
._....;Jal- :IJIE
e g ey 2 lalhy e e

15 i Jpaa ke

Oiladw

Lflady ol ﬁ;':u

ot

AR (R0 Jo LY 2,15

Jo—ae 9 0838 g 93 0 3 |y (BT L 5 oS
oS Sl sailye <S58 o 53 3,5 allae g o
CaieS jl died | S Cagd 5 | losd S ¢ g
iyl ol d el Syt dg Lol 3,10 393 (sd0xt0 iy las
sl ey Ll ¢ Lol Uy cens b YIS (6,5
L VLS d dagi 595 0 5 09500 £98 (5 pie I CudeS
D05 w1y canS bl Jl gy (oS 4 dagb 9y cCodS
STy b Jpaze iy ilbd polulp |y i AN
b ol wlgie Jpame & Sl b g s yide o e
OIS B yime (V4 JUiS o iy 5 jlus 03y 1y (650
0103 g o 4 sS85 1, Jguano (S Cansd
slaaiels (18,5 Jlas )3 b izt o gy sl 9 395 0
Gl YL Cuogd Wyl el HB0LS Gpas i 5l ol
L as¥ole )95 0 sline d ggo9e (nl ALy CatsS
S hy) el LIS 4 (gl o e 4 g (e
9 U b))l pBn 53 0l B pae &S Cunl (Sl 0y 003
(FV)am3 e plomil odd )3 S g Cadd oy )8 i
Sl <8 pd maw )3 (B LS 5 P slaadlie
TLIPR § A-H W AP RN PC FERRP I O NS
sl o 9 48 cl (gl sl e85 olota] Codgiuns
25 58 G oo g iy dmely 31 (gl 355 o e
g b beS b i 4 gaw ol » (FY)aS eS)lis
Oloms a9 1S oo (sl dnsly )3 &S (gloses b
Ly @ Bly 3 D9 o0 4By gloial Lgped Sy
5 S 1S o Called 5] 3 &S glamoly L5 5 8 5
3lIS 8,5 sigey 45 ol slac s ogs ;I U

S b sl odelp poje iolol 4 da g8 ygomed Conl ol
A Nt Bl A5S5 ) & S 5 3] (6 s g0 1S3
Sl oghg g (1B ke 5 Sl (g5 Sl
P 00,0 YU b e 055 1y 065 ) Liel sl 263 e
(olis 9 pb lole b 4 g cuol e840 Hloel dtun lisg
JLizel Ltalidl sl byl 55 o Libleo 51 xsusg o |
aS el Jloyd ol s it 6yslge b sl ply S 5
Sl e I (Ao Slogiad dliwg 4 e85 ,0 )Ll


https://dor.isc.ac/dor/20.1001.1.22517634.1396.12.1.6.1
https://www.ethicsjournal.ir/article-1-533-en.html

[ Downloaded from www.ethicsjournal.ir on 2026-07-08 ]

[ DOR: 20.1001.1.22517634.1396.12.1.6.1 ]

o el 531 b (S 5oy i 3 0l sy i3y K 3 U o]

Ol g 5 (BT Ui g oL jlane Slyouil g (0o ) Jgo

Slre Syl Ok Slbre Syl Ol
.oy \IAT2 eloin] Clgtu -lav /v Jyame coiss
-I¥0 AR bl el < I¥Y YIY- closs CuiS
0% Y/F) el vy Y/ Shol et
s Y/¥- M Lz 5 pb 155 YTV W s g pb
8 b o > Jyae gaw 5
J¥Y Y/¥- S s 5 ol
O b g &8 i lis] Jlro Blpool g (Sl Y Jgas
e Syl Ol Slbre Syl Ol
N YIYA i g pb 5l 2T < /oA \iAts 0092 prine
<IAY Y/vs ol g pb 4y (s lolés Vo ZARY 51 ol
<IAN Y/os Cadgyo VA YIvY ol g b el
NG Y/$5 oSy sl N /Yo cilis
" /50 -
) AOY -
-IVEY, ik
sl cld
A
\ <IVY, 1551 .l
RERNEN ‘\K 5 ¢l -[AR¥ sl
i —> B AARY Cadgyme
iy I — 0 i '
\%‘
.5 B
closs cuis \ @i
'/AY‘ L;C‘A;
Jyaze CuiS Yy
NER

WBES b jlis! S Ui g oUW .Y 0,

5 Obyidie o |y el sy cpiiee wlul cpl p 505
Sy AV aams (S HL S Bl a5 SBuS G s
503y S iz W dgy 03ld)l, 8 eolaiwl D)5 0 9 (o)l s |,
a3l 325w dolidiwy 90 Ligiy cpl )3 (g pSojlul 5]
M g5l s g L ioniw deli iy (S5 Ll
Yo odB ol olis g pb calises sl dolidiw ol bl o
(el llse b oIS 5il) 5 i a5 gy

&

30

Oz sl & sl (Shsed = (inogi £55 5| Lo o
5,5 aol iy B 3 1y ooy 5l amdl, kil (gl dc gosmo
1y i ol ()lel dnals canl otlows £95 51 028" ()]
5 LS el grtae sl 5l (S plyide a8
9 0590 Joio ebly a8 imd o S5 (Sig S
o g pd 0 S5 Hged gy 2 (e 9 d9aoxel dnel

oLl (gylal Wiges lgie 4 485 YAY slas o Bolal & jg0


https://dor.isc.ac/dor/20.1001.1.22517634.1396.12.1.6.1
https://www.ethicsjournal.ir/article-1-533-en.html

[ Downloaded from www.ethicsjournal.ir on 2026-07-08 ]

[ DOR: 20.1001.1.22517634.1396.12.1.6.1 ]

Sl ey cund Jolge 4y 4 o slain] laclld
DS plsl (BB g oY dagi e ol I ks &5
loailse 5 850 el 4y byyye hrog Ll ¥ Joa
il 0 o3> s aalllan 3,90 8 b 5 yiike (i ) ]
4 &5 Baiixe E8pb e il 2 Jsie J) &S )sbilen
Ot 3 e el gllae paw )3 €8y el S 5
ol g P (el Jsle o pteqe <858 lutel slvadlie
RVI

e b el g M) oLt g pb slal o bl syt 8l
Tl el oad oolatnl  Siuwed o pd Julos g 4350 ]
~ 5,5 9allS gajl 5l Lmvadlie (135 Jloys sy gl
S el geil g9 S 4 398 o 03lit] g pron
0> s Lyt (1352 Jloys ygo] 42 bgaye gl bl 0
oy 5150 Attt JLoy Ly it g Lindilio 4lS’ oS
Jools ol ¥ Jads 5 ol 00h ool pgus ey Siusod
ol 0 00l s (St o pd Julod 9 4500
5959 Mo yd A lisels] pdaws jd 355 o dlan Mo &S ysbs lar
sl g (BT L5 5 b (glopite (2 Jholine 5 Custo alai
VE (Sod oy jlio ol 48,5 5113 40l 590 <8 i
bls)l S0l 8 i jlel g (SW) Glis g £ (g 20
oL g pU (sl el ol aBlioe it 93 cl o 698
el G3lo j £S5 g Jparme gaw p3 (S

oL g U b gy 2 e it b5y a0l ) g
5 Js—ae g 3 (B il (i g pl 285 5 (S
P 9 )L Yol by jl Lacs yib jlusl 8y
Y oY o)l alols gl .ol sas odlazwl PLS 153l
Aonl 39 o odnlide a5 job led sl o odly L
Sl oy (BT s g pb 2l b Sl o g 428
5L Olojen b 2 (e PLS I8l 5 (298 ¥ 0)lS5 0
Jsiel jm &8 a3 9 Joae gaw 5 (IS LS
Pl 290 oo oanlie a5 job lad sl o odly oyl oSy
= 92 &8 b g g Jyaze ghaw 3 (ST LS

96 5ty 5k & o Az ya IS b 085 Ll

Ly oo Lo iy (ol 815 5 Jpans i
adlye 7 jlaie Sl g (BN (slo (L g pU 9 (BT L)L
SRR (N JSUNC P NE OIS NSOV
M8 phoxiow 3)90 (Sl g (oloinl el (olo
6500 didlw 3o dolidusyy pgd dolidusy (A g ¥land o
oad JoSis oy S o glan 55 i Jlaw YY 5l &S cl
Hlael U sy o alosl y bt <83 jlael an Vg ol
= Ll olal g o)low Lt g ol oo Ul g 9 <850
5o 5l LT i g pb ol 85T cllB o y3e puie
o 8o 5 by e i g b 4 ool Ml
=loy mwyp gy &S Gl S5 LS (VY 5 ¥Y A)doxiw
5 U g Sl laasce 5 sglel ol )l bdslidu
elmdol sy ol () glyr b o3litsl (gl L
4 48 WS edlil Flig,S Wl by 5l e ookl 340
Cawd dy ol (bl (gl +/AY g +/ AV polie iy
B el ye ) 415 3)50 (sladelituny (L o8 el
RS

5 cimog Ll o 93 ) imgly gloosly oo g 408
5 o ol a3 sl 485 &y bzl Lol
s §) ol )Ll s > 5 lone Bl 5 ik
0323)5 odlatwl (5)ld s SYoles (g 5 (ygm ey (Nised
&y 5o SMart PLS 3 5 SPSS 20 cLa, I3l 5 5l .ol
ool 0 odlatwl baodly Jdoo 5 450

azsl
5 M Ll 9 L jlame SBlyoal g (5L N g 5o
13 sl e & yob e sl 0333, Sl o (sladilze
eS8y elarl el (U L 5 pU (slaadlye oy
OeSlee O (Shd (Sl caid 5 (:0ke (168 (S
ol g p sladdlie olos oS | oy B s ol
Sk ool & cal YL bawgie s | (Sen (S (g5l
el (B (5l Lt g pb Jlaie | 858 s 35
9 Calgine plomil glwly 5 eS8y b a Sl S0 4SS


https://dor.isc.ac/dor/20.1001.1.22517634.1396.12.1.6.1
https://www.ethicsjournal.ir/article-1-533-en.html

[ Downloaded from www.ethicsjournal.ir on 2026-07-08 ]

[ DOR: 20.1001.1.22517634.1396.12.1.6.1 ]

o el 531 b (S 5oy i 3 0l sy i3y K 3 U o]

L oSl (oolaidl (glo jlne L s &5 (L5 9 oL S5 3509,
90 o) @S Wl 5 Gljl nb 55 (B (slajbns
e Ol 4 S (a3l oS )3 &S )5 )15 ot
9P o Lol al (e 308 bt 08 1
o) 45l o8 5 jLatel Ll g L3S (il ol
L e dpoj 53 48,5 plodl Cliddod sgane b g9590
ohgs ol @S cizzen (Ve 5 F)cus] guen 3o lgis
SLES cuto 1l ,Soly aniiS alie lidss men 5
L g8 aiej )5 gy ol ol 4id) )G slaojgs 5
Oliine ol guod JS' job & 5 485 plosl sl gy
g LS b @ase s a s 4 GBS culey adl o
oliee Ghmgsy (VY )able JIS,86 U1 o codbye
9 S Ll o ) (e g Cute Al 252 51 (S
plosl sla gy (YO Jasl e (BaS Spas b5 )8,

ol oL Ll 5l (o905 b Jguamo prdans y3 (IMSI ol
Bl eyl &8 b slael p CS 8 e y3 (S

&

—)

Cowydb b Canyd (g3 4o aS Dby o dAlius (pl 4 ZMS]
8 s S e L] a0 s 0 o GLLISL
S S e 4S5 S gl B i | el B
aaoles JUal |y Lyl adissy ol p3y0 40 s oS 1
bbb any 0SS |y Joamo 4 g2y pre ML
sl by Jlpw i1y <8 pd jliel g w55 Cawd (S8 s
45 Wl e <858 55l L g pugacnal (Sl €8 5
M il i g p )l o 50 ege L LIS
Pl Sl gy (Samar 9 3> <850 jluel )3 (S i
ol 290 2 9 Sl 03,8 el B ) o3liy (sla )] &

Ol 3 98 (b 235 9 S S sl 5 (B

L puiilo () (Smsod G g Jlodi g 305 51 Jols s Y Jgas

28 i sl

eloial Clgiue
selenl cullb
eus Y Uiabol
s 3 YT ot 5 ol
S b

A Jyae cuS
+[OA Slodd cuss
-I¥s Sl Cad
.I5 daw > U] lis g pb

Jyae
< IvE S L g ol

Caosd S ’/\CY\
O s S
Jyaze gaw

paarnn CisS 4—//\\/\"_4
gao Gty

cslonl el

-[55%
(sl culgiune

u{).wda.w)b

gl 1//\*1 -I¥YY, ‘ JAAY
. M L o ol
[OYY A PGP VsY

(251
Cdlis
51 el

Cudgyme

(PP yixe

L;cl.x}'
YV
&8y

S s i) 3 8 b g Jguato gl y3 (MBS LS g oU Sl ¥o, 15


https://dor.isc.ac/dor/20.1001.1.22517634.1396.12.1.6.1
https://www.ethicsjournal.ir/article-1-533-en.html

[ Downloaded from www.ethicsjournal.ir on 2026-07-08 ]

[ DOR: 20.1001.1.22517634.1396.12.1.6.1 ]

N g 1) 3 o 1 deglojles el il33l skt 4
QS 3y58 gl g plysl b ol b lyide 4 loss
S8 3 5 wlwy plul 4 (SS w1y 28 slois] slacdles
drogh 5 st bme (sl23)S0g) 4 a2 b e Gl
sl b

9 e gaw ;3 (SN (Gl L 5 pb aSL] 4 g b
= S U Loy 8 s waw 3 (il olis g pb
Sl S b oS 395 e Slaiiig 5, 8 45 late] gl
o Lol slmailgo g g it 93 ol 4y pliogs slizel il
P LS e 6N Ky 850 Gl @90
929y Lo adlie ab ang 0 Blal pae Mo b o]
g

W il plsi g oL 5l aleadie (yingiy ul
)439_,0 J_n|9.c as 39“’@" My 9) L)’I )‘ sl 005 L,’.’L»Lw)

W3S oy g Lol 55 S0

S 5 A

gl yis g (5 S8 1) o eloin] (2T aw ()Y
5 P R0 Bk il sy 9 Spae 4 Jled g Cune
o Jolss sl 03y 5,3 15l cov s a1y (gile o lis
el by (BB (g5l (lis 5 pb bS] () 4 i
5 e aS Wl a8)S IS i opl g o adby S W
5 ot LU e Jlael Gl b 391 il i
ass] ilen — LaeS b jlael ) 3MS] gjlo oLis 4 pb
o 1y adlie uals o 1l )l 3559 s zylas dlis plyd
Ll 33 00 ygdee dllie gols prasi g 5 (355 dusliieg (2b5))
2 adlis flgie U muttume byl jo ool cpis IS jsbay
Ot 2> e 9 Wl jeai Sl 93 S5 sl gy
oilsl e (BT (gl (L 5 Pl (sl pite oS

Uy byl i 1 g o)l 1y (St o pud (o piddins

Sl s SIS (sl i iy g G 22l it 4,8
393 plyiie 651y 9 3900 b yidie 13 )by
30l bl s 0 e b ylojle Liel (sloailge 3 age
Sl auip CSy0 Gy b gpuie Sy Gla a5 ) el
90 39290 yidtie (6)IRSS 5 Lad | ik plp Ve B0
soate do (I (il L g pb 4 a2 g5 Sline @ ()]
Slods 5 ¥ g ame 4y Cod (Gido (g 0By o Lil38)
S e )3 50> saimgly ( YV 5 ¥F ) adl oo <558
5 oMl (6L IS oy e bl oS i o i
S99 L 55 9 3) 3929 (lilejl 4 (LS (554
Sl syie 95 g S B (g ) (Gne by S
Otilye Cley 9 65 A b CS b e cnd Bl e
5 Callad il loss 5 Jpamo CoieS 4 dag 5 S
(281 2 ot 586 Bl e o ol elain] Slacigins
5 asl adb b suie (o)blig g Colsy wpas wlaiel § I
g 435 e (6o b e il o sl ey Jalge )
sl (YR 5 YAJs-S o <8 58 jlutel (haljil 4 i Lol
95 9 (oS lacudgioe s 4 & 2500 drgi (ol
il oLt 5 P plaie I jogad 4 dlue (39 5093
@l e ) GLAES iz B alei o0 (65902 (S
S5 518 e 290 365 500 sl g bplejle )5
g baaled ) 3908 Gl Ao cpl 2 |y (IS 0S5 len U
9 oo iy 2j d)lpe gk onl S &

S g jgymel (28 5l 5o Ll liEl ey esyd
CstS D55 Glod s 5 GV g imme dy Cod () e dloie!
Sad il 0gs lessd g Y guae

5 o g ales 01 2808 (o), 4 e 4SSl (4l
By o lyan oAUS e (03 )3 8 b s g pb 21T
YL ()il 5 655 bl b oV guamo s 1 cnly
Wby b e Cawd 4

295 sbaodeg g Job 4 &8 8 Sy jluel (AljEl Cae
ol gasl 926 an ]y 055 (eloia] Clgins g Al Jos
Ales


https://dor.isc.ac/dor/20.1001.1.22517634.1396.12.1.6.1
https://www.ethicsjournal.ir/article-1-533-en.html

[ Downloaded from www.ethicsjournal.ir on 2026-07-08 ]

[ DOR: 20.1001.1.22517634.1396.12.1.6.1 ]

o el 531 b (S 5oy i 3 0l sy i3y K 3 U o]

20. Brand reputation O 5 pb Cudg e

&b

1. HuntS, Vitell SJ. (2006). The general theory of
marketing ethicss A revison and three
questions. Journal of Macromarketing; 26: 1-
11.

2. Ainin S. (2005). Business practices in the
digitd era Kuaa Lumpur, Maaysia Asian
Business Conference.

3. Pearson G. (1995). Integrity in organizations:
An dternative business ethic. London:

McGraw-Hill Publicatuion.

4. Hog MZ, Sulaman MA, Sharifah A. (2010).
The role of ethical brand and its effects on
company reputation. Administration and
Management Review; 22(1): 12-27.

5. Sen A. (1995). Mora codes and economic
success in Brittan, market capitalism and moral
values. Aldershot: Edward Elgar.

6. Dienhart JW, Curnutt J. (1998). Business
ethicss. A reference  handbook. Santa
Barbara.CA: ABC-CLIO.

7. Hame M. (1997). Environmental management
paradigm shifts in business enterprises:
Organizationa learning relating to recycling
and forest management issues in two finnish
paper companies. Vammaan Kirjapaino:
University of Tampere.

8. Abdollahi B, Heidarkariman M, Namdari P.
(2014). Relationship of  organizational
commitment and spirituaity in the workplace
with ethical behavior. Ethics in Science and
Technology; 9(4): 61-70. (In Persian).

9. Fan Y. (2005). Ethical branding and corporate
reputation. Corporate  Communications. An
International Journal; 10(4): 341-350.

10. Paluszek J. (2006). Ethics and brand value:
Strategic differentiation. Santa Clara
University: Markkula Center for Applied
Ethics.

11. Kepferer J.  (1997). Strategic  brand
management. London, Kogan Page.

ol g pU 5 w0l es i 1 )b e s jlael )38l
2 ogde d anled (gt dx gl pusie oyl 4 (AWM (glw
2 bk 5 Ceadd prw 48 Cunline oyl opl &S 05l 0
Ol 4o Comml & iz ja Bl oS oS b el ol
Lo 4S 3905 ledl lgs os 4SSl cules 53 3905 1y (3 angs
Loy s ooy o cleMbl 4y ol cawd sliwly ;3 3)lg0
g Miboe S (SW il (Ui g oL g s slaas> |
O=l 3 ) i Glagiany 9 05 3)lge (g5 s g

Dy 5 4 e

S Sladtd
Szl wllST cols ) ¢ ool €8 p tpyman (IUS] Clogige

Lldis S )1\8 do gl y50 pols kgl 40 . 5 A

aolio}ly
1. Technology &y5ls
2. Marketing strategies Lolib ool !
3. Innovation &9l9
4. Globalization Sile Sk
5. Reputation se!
6. Ethics Ml
7. Ethical brand W] L 4 b
8. Ethical marketing SMEL bl
9. Socia responsihility el cgius
10. Product quality Jgpame cunS
11. Service quality Slosd cuass
12. perceived price Sl cud
13. Socia activities sl eJlé
14. Comfort Uil
15. Reliability 51 culls
16. Honesty s
17. Brand association ol g pb el
18. Brand awareness o g b 5l 2]
19. Brand loyalty ol g pb 4 (gybolég


https://dor.isc.ac/dor/20.1001.1.22517634.1396.12.1.6.1
https://www.ethicsjournal.ir/article-1-533-en.html

[ Downloaded from www.ethicsjournal.ir on 2026-07-08 ]

[ DOR: 20.1001.1.22517634.1396.12.1.6.1 ]

23.

24.

25.

26.

27.

28.

29.

30.

31.

32.

33.

Nguyen B, Cheng-Hao S, Meng-Shan S,
Melewar T. (2015). Ethica marketing:
Singapore, Maaysia and Thailand. Ethical and
Socia Marketing in Asia; 55-79.

Ndubis N, Nataragian R, Lai, R. (2014).
Customer perception and response to ethical
norms in legal services marketing. Journal of
Business Research; 67(3): 369-377.

Ahmad M. (2014). The relationships between
personal cultural and professional vaues and
marketing ethics among the academicians.
Social and Behavioral Sciences; 130: 273 —
281.

Razi N. (2009). Effect of Ilamic values in the
marketing mix decisions of food and beverage
companies. [MA thesis]. Tabrizz Tabriz
University, Faculty of Humanities and Socia
Sciences. (In Persian).

Ebrahimi A, Roodani A. (2009). The role of
ethical marketing on food consumers purchase
behavior. Ethics in Science and Technology;
4(1, 2): 29-39. (In Persian).

Venus D, Khani J (2005). Ethics and
marketing comparative study on the clergy,
managers of public companies and managers of
private companies. Organizationa Culture
Management; 3(1): 45-61. (In Persian).

Mohseni Z. (2009). Study of the relationship
between brand equity of organization
customer-oriented and ethica climate. [MA
thesis]. Kerman: Shahid Bahonar university of
Kerman, Faculty of Economics and
Management. (In Persian).

Johnson MD, Nilsson L. (2003). The
importance of reliability and customization
from goods to services. Quality Management
Journal; 10: 1-15.

Moon JC. Minor NS. (2007). Consumer
behavior; Trandated by: saleh-Ardestani A,
Saadi MR. Tehran: Etehad-Jahn Publication,.

Haghighikaffash M, Almasifard MR. (2014).
Ethical capacity of technology, reviewing of
telework plan benefits in connecting with
corporate socia responsibility. Ethics in
Science and Technology, 9(3): 31-40. (In
Persian).

Aaker D. (1991). Managing brand equity. New
York: Free Press.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

Shirkhoda M, Tahmashiroshan N,
Khalilipalandi F. (2014). Staff customer-
oriented: explaining role of ethical workspace
and person-organization fit. Ethics in Science
and Technology; 9(4): 71-80. (In Persian).

Fombrun C. (2012). Corporate reputation: The
main driver of business value. UK: Reputation

Institute.

Elias GR. (2012). Brand-consumer relationship
and corporate social responsibility: myth or
reality and do consumers redly care?. Journa
of Business & Economics Research; 10(6):
333-344.

Bregman R, Xiaosong D, Wynne C. (2015).
The effect of controversiad globa sourcing
practices on the ethica judgments and
intentions of U.S. consumers. Journa of
Operations Management; 36: 229-243.

Ovul S, Francesca G, Bazerman MH. (2015).
Ethical blind spots. explaining unintentional
unethical behavior. Current Opinion in
Psychology; 6: 77-81.

Carrington M, Neville B, Whitwell G. (2015).
Lost in trandation: Exploring the ethica
consumer intention-behavior gap. Journal of
Business Research; 67(1): 2759-2767.

Andorfer V, Liebe, U. (2015). Do information,
price, or morals influence ethical consumption?
A natural field experiment and customer survey
on the purchase of Fair Trade coffee. Social
Science Research; 52: 330-350.

Kapiriri L. (2015). Ethica challenges in
clinical decision-making in the era of new
technologies: Experiences from low income
countries. Health Policy and Technology; 4(3):
256-262.

Sheehan N. Schmidt J. (2015). Preparing
accounting students for ethical decision
making: Developing individua codes of
conduct based on persona values. Journal of
Accounting Education; 33( 3): 183-197.

Ng A, Ibrahim M, Mirakhor A. (2015). Ethica
behavior and trustworthiness in the stock
market-growth nexus. Research in International
Business and Finance; 33: 44-58.

Yuan R, Liu M, Liu J (2015). Ethica
marketing: China, Taiwan, Japan and South
Korea. Ethical and Social Marketing in Asig;
35-53.


https://dor.isc.ac/dor/20.1001.1.22517634.1396.12.1.6.1
https://www.ethicsjournal.ir/article-1-533-en.html

[ Downloaded from www.ethicsjournal.ir on 2026-07-08 ]

[ DOR: 20.1001.1.22517634.1396.12.1.6.1 ]

o el 531 b (S 5oy i 3 0l sy i3y K 3 U o]

34.

35.

36.

37.

38.

39.

Ghorbani S, Shabgoo, M. (2014). The impact
of brand credibility on customers’ loyalty from
the appliances buyers perspective. Journa of
Marketing Management; 23: 59-78. (In
Persian).

Ansari M, Hoseini A, Rahmani Ushanloii H,
Seifi S. (2012). Effects on consumer loyalty
and professiona ethics banks. Ethics in
Science & Technology; 7 (3): 63-74. (In
Persian).

Seied Javadin SR, Barari M, Zabihzade K.
(2011). Ethics in banking activity and its
impact on relations between banks and
consumers. Journal of Executive Management;
3(5): 117-136. (In Persian).

Ibrahimingjad M, Shoul A. (2011). Relation
between business ethics and costumer oriented.
Journal of Management Researches; 16(2): 19-
33. (In Persian).

Golparvar M, Nadi MA. (2012). Mediating role
in the relationship between organizationa
loyalty and work ethics with deviant behaviors
in the workplace. Ethics in Science &
Technology; 6 (1): 43-52. (In Persian).

Brojerdi Alavi M, Hadad N. (2012). Ethica
values are presented in the Iranian television
commercials (for the sale of food to children
and adolescents). Journal of relationship
culture studies; 13(17): 213-254. (In Persian).


https://dor.isc.ac/dor/20.1001.1.22517634.1396.12.1.6.1
https://www.ethicsjournal.ir/article-1-533-en.html

Iranian Journal of Ethicsin Science and Technology
Vol. 12, No. 1, 2017
"

[ 80-20-920¢ UO 11" [eUINO SO 1" MMM WO} papeojumoq ] [T9TCT'96ET #€9.15¢2 T'T00T 0¢ :¥Od |


https://dor.isc.ac/dor/20.1001.1.22517634.1396.12.1.6.1
https://www.ethicsjournal.ir/article-1-533-en.html
http://www.tcpdf.org

