it 9990 (FSYE] 1 ¢y s S (59N i3 e g o Sppanns 55D

W 9 (399 (SN 31 (5 yuio 4y ved (595!

U BV JRWE S g L Ve T TVIE | g I VT R TSR Ve
w0l S13T SILLI1S ¢ 18 A9 (o Mo SAKEIS ( ST 53b Cu poro 09 5.
Ol ad () doguare O ya oGS Cy pow 09 5 .Y g
<

OF AN/ el OB VAV Y 125055 sy 56)
ol
>
a
ol %

2
5 Glyde oA 1o L5 il 4 il LS 5 oS G o5 (I 06550 Caslod ) oS ) Gl pie 53 (g yide 425 i
9y ol 3 0m o o 3y By e g (e 28 (BBt (sl )15 el Bl IS Bl saome danlye 1 oSl (6 S e
el By g (STl (6o 41585 a8 S )l p0ls imghy Bin

248 Gmaasiie (yizan g (L B8 Jols (gl amsly g (ol Jly Sllllas e 13 5 S pols g iy
g 4y g Modi (65 diged g bl 85 WY Lol (o 5148 360 il oo (g puime Yl 9 SUaJL (Gl (e 125 0>
U e ooy Jlod g 4y jo0 .cdl aslsl (g ylas gladl 4y iy U g (gg] mos a8l )lis b dass dinbias b s 0dly .ud Cloasl 8y dlolS
33,5 plxl MAXQDA 131 55 5l oslil b g 6,658 615 s Jolpe plocl

Lyl potdo YV g fadsie id Joli Jho G QB )3 a8 b olwlid 5L S VY legasme sdal Cawd 4y (gla adly bl 5y il Bl
23,5

Cuagd 83 5l ol ()8 Cuad Xy (09 (I I (gyido 28 iy (390 (SN I (g yidio 4285 2 252 )08, 26 5 Al

[ Downloaded from www.ethicgjournal.ir on 2026-06-10 ]

S5 51 oIS Caagd s 85y Slotel g (635 Cagd s iy 5 BT ¢ ()38

Sy olezel Wy 5l BTy 5 colsy wip (o9 (SIS (s yiie 455 1) 5 5lgualS

By a5 G pae Sluwlual 4 iz glaogus 4y Slalllas ]
&y 40,55 )d e g o @l 3l ds ang L bl 5l (S
o by Slwlus] cooe 7 Gldllas plaw Sad (g5l ogrio
fde)D)beJde)Am l; la»)c eol> LSM:L»‘ LgL(bAS—gW
ool L Lyl achall)y g leaiy 9 o) gaall oS0 o0
sy 5D (§yiie dlate 4y o )3 1 e T dlaie dyy50
A32)S Gl Ceond ds &y Ol g0 1) (g e )25

=y og s STl e o ojlal ol yie 4 &S (gytie 450 )
wlaaby iso |y ey IS0 sabdllyl leas 285 Slas slue
(olss

ol a8 el cloas U g e a8 o b g (So5d Jolge Y
oS lame 5 Y gamn g olRig)s jall Jio) ingS (Slle i

(39..:@ A ,e OT 3 Cods

}léT)w

0l (63U dn g5 (3o A amd Lauwlgl 511 6 e 43)>5 porde &
Sy (ly a8 S acdian (g e 008 o)Ll ggdge
5 st o)ls sl gyide 4o (Vo) 28 (3 ) laglejle
Mol (g yutio 225 438 g (Sl Canl lojlo 51 by
a0 (V) ldisee o8 1 (V) ! diuly (>g) 5 (SOud o
lliee ) gd A dn i g g yute

038 B yro Slwlus] 3y90 53 adgl lalllas 7 (g ptdio  wlues] )55
Sl ol 5> a8 wlens sl ol ylg)y dige 50 ol (wluly
Mo Jo JLid 4 9 10,8 Byial |y Ol ooy cunle
el olen] SYLs o 3lad 5 650l c bl 55 b
sile 21 By o L) | aslus] polis s ) ol sla il
L, U Lo alal g bl (glsizmo 5 55l 4y by e clolyy]
i 8 ol agl addlae oyl jl oS dyan

moeini6l@yaho0.com : g xS SLis : gt b o)

AR )

1CeP (o d)lauds @3 Jw «5)90d § @gle )s FUAI aslilnd


mailto:moeini61@yahoo.com
https://www.ethicsjournal.ir/article-1-2793-en.html

[ Downloaded from www.ethicgjournal.ir on 2026-06-10 ]

B0}

w

11€e P o¢a)laid c@psns Jlw «5)908 § egle ) JUAl aslilnd

adlds

w—-’jy/ Lol ceal e Bl (535" s el S yiaia 45 (g i)l

ol obiwd BB (gyladd b dgid o oyl (Solw cpl 4 &S (g5
s pie 4055 45,8 Gy oled daib ol ol LS 1
Ot e 3 S (R) 8,15 5l e 4y a3 g amd oSS
Wy S ol @yle sl T BME) Wy porde L bIE oy
SIS o b ) Sleladl g g5l dapil 51 Syee SV
M) 1 Sy i il BT g sy B L ) sl e
WY g oo s g Blis, e ol o Lo b llge o031 4,
M il LS o SaS Aol @y Hll (ol ogud 4 g Cuo
el 851 ol (glo gyl &S sims Lt WS o <SS iy ol &y
hoLS gul a8l (oo gl - (Ve IY)AS oo bl lo 3 (te s
ke el Jom shial aiile ains plool il (sla (39, &
il )S Loj)lae dos g O Olpeis 3590 53 (2T (331 e
g dn (W ilodi a5 o R0 3)l9e (ol 9 Sl
syd 4 &S (558 cpl b ogd dtz py (gol) 4 B A8 (o0 S8
L (69,095 om0l 09ds 095 (o0 03 5 A5 (o0 LS
@5 8 b cod g Bua (bl b goes bLIT )8
Ly SIS (o S X g amd (o Gl ) Jalai ¢ (L pe
285 9 Sl gyie 408 pomen (V) 3,650 (ol 395
(VF) 290 dmlgd 138 5105 4 Cannd (59 dloiiel g ol pdaws
155 o9 SM 5l (gt 28 Cenl g b atiS a4 g L
09 Sl (s yido 55 wrd s al)l Ban b pol Giaggy
FCE)S S 5 e Gl g Wy

SalS 350 (390 (IS 31 (g o 0 ot slo adlgo

92

dnoly 9 (ol Jhody Sldlas 0yej 53 9 (&S pSl> Siagh
0j9> )3 45 paastio (izmad g (IS 8 el ()bl
51 aS 2a widl o (g pize Ylis 5 ladl (gl (6 i ayy0
Opgmo dp g diaddn (655 Wigad gy ell Y Ll Gl
Y g 53 (B a5 anlas Cund il Qlail () dslS

Cow] 0445

OB g alao Cund 1Y Jgua

oMo o8l Ll \
bbb

Jakio

o+ | Y

dake | olaol olEils plas skl v

Yo oy

Jalie 1y 1 ol8ls jLaiils Y

\rd VWYY

ol | cpny oSl plas sliwl ¥

U

aoMe ol&_iily sl A
wbblb

& AR

Jale

AR

it 9990 (IWES 1 g piio g 58 (58] i ly (R0 g aro s 435D

] s onims s oot s B asmaal) T gl o s, ¥
Col (g yidio 425

a5le wd)l ot lolSls 5l e ST 200 o e B
J31 50 b 5 2Lk leedld Jste (bl s b e
U el slaanlp S 1,28k olpl cond gas | Sy
Olpdee (2l A5l (ot A8 (Ol yidie b Jrw )95 2 5 (2l
=y e dppd e Ly ccte Jilog gl oS s S
= el Sl b e S e LT g oamlie LS i 3 Sles
s 4ol 53 (GlodiiS (e (R Al o0 (6 yidie 4128 lal &S
Aol ) oylojle

e clasd" ke g pne olos bl 7 g e oo blis
R e 3 o sadye g plojls b oo ol > & Jlgly3
sline )3 1y olas bLS S oo )8 Jolas ] 3l a5 8
g Olodd b Joame 33 b (plod ladiged (lgicds (6 gumy U
(8)355 o iy 55 s o] e

h gelsd (ool slaadly : oy (date 5 (oolen bo)loe
Jio (ilaie 5 (uln] Glac)loe 42300 (LS 85 05 o a3
Lo jl asd, iy slac b el JiS,5b a8, 5, Slas
J2B S8 4 gpuitie 05 dinej )3 Jry O)lee S (K55
ol gS sl Slis by 3,Shes (gl (oS o |y clalasdla
e ,5 ol ) 45 3945 g0 odmlite laie S 3590l g plasciul (sl
WS (0 S o3 ilaie GO lks 5 Mo 5

a5 Se d o Sl cdids SO alatel cubls s Valaxel el
055 0350 )3 e Jelos oyt S S g Al e (5o
sl 3,0 YU i ol ol Gum a3l e 5l joite e
il o 0 1) Sloss 3 Shas slazel ol 51 g

5l ldasuie olgedn A g e oBU0d g e s8 W 3 oolitl
e G eyt o ool g oad 53 (g )28 Sy e
Sl 5l (o 29)00 leds dBldnwgs Jao > (g e )20
8 b oyl B oSl ol Jle 428 28l &l 50900
bkl (gl il 0ud (905 Glyide (ABly sljls sl
o (8ly JUinl (g5 g s ynie lajls o Gl ooy
Soglaer sl N Slatann 3,509, (8 b (sgw 3l e o
Slalles da ol Wiles o yol (pl 058 1)al WL (g ide o8>
OB sl (gyide (o Oliisd § slodalin Cldlas wicdin
SLeMbl g o glaes aalS wles bL plos 3 1L (5 ytde
Ll B wldg sbnl jglaie 4 (os b ()b i) jl sk dbgye
D9 &85 Caodd 4y Slodd g g b (55 )8

il gla JSb an ] g yide 458 liire ld ol plos L
5 e gazms (§) Saslosly 4 cllasd syl alea 51 lod S iy a5
o=l 50l cauylas dgmg b L(A) (g piidie wled LIS sl (V) g
o lad s oled Slaiwlgs w4 S gun bl o)

Ol oled plae 3 an ST Jl8 g8 gy o) (g e


https://www.ethicsjournal.ir/article-1-2793-en.html

[ Downloaded from www.ethicgjournal.ir on 2026-06-10 ]

it 9990 (FSYE] 1 ¢y s S (59N i3 e g o Sppanns 55D

Jay Gl Dlayl g b ygome prdaws jd putilio b 0)8 (sladlsde 4 Lol
alsjo Laglolal 5 I Shy g (o) sladdgio 05 (asuls
blsl sloml anT)8 (g 9mme (53538 95 o SET (5 y9e (5,508
@ oy 1389S cpl ol Bl pdaws )3 ol (ols Kgw g ladlghe cyo
Do ddgle Joo aS a5 2 o 0dsel K gygm® ¢ J> ol
IS5 g oS Cuwl (pl pilie (5y5m0 (6)15US 304 0 plodil
Jalod pd 4SS cl conl Pl a5 ol 4 s gy Lail 48,5
Huwe )l&k\’i b)b_o.h ‘@ls5 9 Laml.\;” L)l‘i‘" ]a.sb) ‘L?”gb Lgbbb‘)‘.)
il ped g @bl Cuwl (Son g e Laslgy oS 1>
b e bly) (AiS pgal 4 jobte 4 gy pl ]
bl & Blg 5 29 o 0asel mubdl)l a5 cunl Lo el lojle
Ol o 5 pglaer 48 Cel (Spp 8 ase S
w1y aulys g ksl pleal el 45 (clogud 4y Waodld Slatunw

Voo | ek | ipels el 5

Vol [ s | comiagiladgss |V
SEHb

Ad \\rgs 3 2o bbb copse gl A

5 WY dolie | Copis el 353 a
Pl

o | AYEA 3y Sloxe il 35 V.

£ |y Jalie il sl 1)

Fl e | ek | Sl el G | Y

Ll 4 iy B g (gl zon aidl b lo des anbas b b o3l
S8 aw Sl plonl U s ool Juloo g 45005 .cdly doldl g )las
) ol 53 585 Ko I3 5 Sl odlisl U 5 51355

adl

03505 3b (£ 3805 4y pladl anlias (yate (wluly Gie Lisw oyl )
sleadsio 0,5 by Jos b ololis 5L a5 VAY lgosns g

8199w &,185 a5 :Y Jous

Apg)y

sl e NS
1 "B b
) " elais] gt
W S gle b))l 4 g Ly k8,
VY BT
W codlis
N S50 isal
). Ly Clis
W Ly (g5l bl
A3 Ly dy i
WY Y Gy S
& Sy sl i
A oS Sy il 251
AR laso youiS [olSwls
WY By el oloj Jolas
¥a By 9,8 Sy (92 slde 3HS
¥ Sy 00 Syl S e s
W .h),wgl9),uamul&l.59%5m
). DP9 3l e by g 48 (2 Sloas )l
Ve By 5l g (G5 pgas
WY o) gaw Ly iy IS i
¥ Ly 0329 03

\YY

adls

11€eP (ot o)lails c@osn0 Jlw «5)9ls g eolc )s FUAI aslilos


https://www.ethicsjournal.ir/article-1-2793-en.html

[ Downloaded from www.ethicgjournal.ir on 2026-06-10 ]

B0}

w

1NCe P co¢o)laidd copsns Jlw «5)008 § egle )s LAl aslibnd

adls

it 9990 (B I 6y 425 oS (595 3

WY B poaal ()18 Cuasd
W S Vb (05 (65
W slonl agles

9% 4 il ol el ladye ;0055 L ol g ladlgio 51 S,
Wjise e ©)ge0

sl g Ggte (SLogren (polal

SIS LS okl b gge Sl pba izt (Seap el
AL b slsel  Gligy oo 5l Jols o pile (imghs ol 3 &5
I Jol slagzgp (bl (sl ()9S5 (V JSK3) 035 1y
el 418)S )50 VY (6] (93 55 oSe 38l p 3

ST T ,-.._....5
. (P Ly g
|'nu|n'-l5 o i
L..w-L

#*um-
o Jogt O gy ’qﬁ‘s by fiy

\

‘ﬁ% ﬁ-sﬁw.‘nhl

' 0
3 1y ) w8 R0
1]
My pybe

182 95 S0 138 05 (295 g (EI (15
b 88 o 5 gk Sl bl Simghs dls o opl
SaS b Stimgh adlllan oyl )3 359l Caws 4 1) 365 Sl class
5 5L 558 sl 5l am s MAXQDA PRO2022 )56l 55

PSS 3l paddl (gte ( (Stare (e ple 25k | (6970

o ¢
o A il |

11 Py JJ‘.. loss

S NSy g 3l @L»yw.?o)‘ D 0,5

vy

A GeiS (oled S 1308 uSe 38l 3 (295 el gy
(Y 0)50) 9 o0 ) j 90


https://www.ethicsjournal.ir/article-1-2793-en.html

[ Downloaded from www.ethicgjournal.ir on 2026-06-10 ]

iy 9392 (BT I (5 puiio 4125 ot (5951 i)y Ko g (umo s 4 TD

FBS 1k gt A et 93 Sl A

e e 3l St

(P PEETRON FLOWS

iy )L, )

s |
P A s S Cd
2 20 2 5
PN
g erm)
< 4l 3 i L
g WA > S
’ J
Yy ‘v _—a_\u

v — —

i AR : v
SR Pl ey v

Tt gy oty e Sl g Sadlias

Shan e s &b slazs
sl 35
*7 S
2l D
e Ao
;oo @
~/" A

&
P =
SR ’

1 A9}
Ea)
e Cd

¢
o d5eyl

S e

183 985 S0, 05 (295 ol (B (el (9501 g (aled S Y 0,5

iy olyie L Sy ol g 5 ible b)) 6y 5l a5
5 e ol iy olil )3 6yl pb S sl el o5
pi e il i Jlelse wiojls ol Lais g Cy e g Cl
sl Gl ydie (3 )3 Cugs (sl polhe A g

Obyidia ojgyal (g2 ISy 80 393 (bytde b gy (L))
W5l 393 e de (asiy b padite L3I 68 4 (ilem Joled
G=pb 5l ales e 093 Wy a dleiel slowl (gl o) o
5035 L8 oo Ly digwgd (Ll (sloal sbaasis
il gl slajls 5 Yl (oSl

CP
By S0 53 pubiime S )Liiie g odnliio poado a5 o5y 5l

Sl S5e slpl S plyiedr 425 & Cusbly pl 098 o0 il
5 Sl o porde cpl S ol 85 laglojlo (08 Cyje Sl
A Ay g 039 85 B (5w 4 o5 ol lyide sl ()8
Dlize 15l o0 )b L3l BaS Gpae ¢ (s bl ol o,
39 5 530y g Jlite (U5 (ol 48 el g ome 533
olis Gliadss 2gd o Jawe (sbdlis ) b dpalse 10 ool wSe
03yl yr 245,38 51 (6 yiitio Ao (oA (sl ddge 45 Wl o3l
i b aylop 35 g elorn] Coumbge ( lainl (650 g wanlie
Ol Lol el oduomn g (sdmdin cogre (5 iie dy>5 4 ST g
a5 2 ol ol a8l i oz (ol lyiie S5 5 popie

ARk

o
oS 15 ol 5l 15 1OV Lo gases ol Casd 4y sln asily olul
Jie ;3.5 &Iyl poran YY 5 fdlsio Lid Jold Jio G LB o
WSl gy 2y i 5B oS 03l (Ut Sl B
asllla s 48 ol iagl @l b don cpl )b Sl Ny (9
Olsman g gman Al a3l it o (SN Ny 0

(05 5 10)cud
=5 9 Il gy a8 oS 0D (LS @l (ponen
Cadd p Byl (2BT (IS Cnd ki 5l Cols) (IS
S b @ls cnl o)l g S Cueid iy 4 slezel 5 (135

(VA=Y )l Glgstan b imgs

P39 (oo ey @l cul bl

25 B Mo Sl daban (sladalyy e 5 LIMS] bk
Sy elotz] Syt 4 29 b ol yide e 5 Gl 1 U 2l
ol Cowd g il (BLily) (2lee el (o n )15 Ceid
St e |y YL laciad o5 sad e 51,8 jlaina ) L 5l
it (33l b yidie ) dted (pl X555 (oo 5 ) Jgae YL
oadpled g (2lag Cued b g Jpazee o (13 b A8 (0 jguai oS
g0 )l3)95 0 Ay 4 Capnnd 65V (eloin] Cunbge 15V
542k Lyl plyidie 23 50 0l a5y 51 (alST o )lgen )0l
S Do Ol B 29 bain (1S9 Y gars glp YU lacas
D9 Coghi byiie i S

B0

H adls

11€o P (ot d)latd c@asn Jlw «5)9lsd g eolc )y FUAl aslilosd


https://www.ethicsjournal.ir/article-1-2793-en.html

GBag) Alis

w

11€eP o a)laid c@psnn Jw «5)90é g polc )s GUA) aslilnsd

[ Downloaded from www.ethicgjournal.ir on 2026-06-10 ]

10.

11.

12.

13.

14.

15.

16.

17.

Lp 9290 (A I (it 1p20 ot (595 i)y (Kb 5 (o s 4D

Journal of Hospitality Marketing & Management;
26(6): 585-605.

Reihani N. (2019). Brand attachment in consumer-
brand relationship. Journal of System Management;
12 (3): 41-60

Pefia AIP, Jamilena DMF, Molina MAR. (2017).
The effects of perceived value on loyalty: the
moderating effect of market orientation adoption.
Serv Bus; 11(1): 93-116

Bravo R, Martinez E, Pina JM. (2018). Effects of
service experience on customer responses to a hotel
chain. International Journal of Contemporary
Hospitality Management; 46(35):110-119

Hwang J, Lee KW. (2018). The antecedents and

consequences of golf tournament spectators’
memorable brand  experiences. Journal  of
Destination Marketing  and Management;

91(71):11-25.

Jain R, Aagja J, Bagdare S. (2017). Customer
experience: a review and research agenda. Journal
of Service Theory and Practice; 27(3): 642—-662
Nezami A, Namamian F, Eslamboulchi A. (2022).
Investigating the role of ethics in formation of
destination brand. Ethics in Science and
Technology; 17 (3) :180-184. (In Persian).
Andervazh L, Albo Naeimi E, Afshari H. (2022).
The relationship between business ethics and
corporate social responsibility with brand attitude.
Ethics in Science and Technology; 17 (1) :196-199.
(In Persian).

Seid Ahmadi F, Budaghi Khajehnobar H, Ghara
Beigloo H. (2022). The effect of ethics in social
media marketing on the formation of customer trust
in the brand. Ethics in Science and Technology; 17
:159-164. (In Persian) .

Mandal R. (2021). What is ethical branding & how
do ethics fit into a brand identity? Available at:
https://visme.co/blog/ethicalbranding/#:~:text=Grea
t%20Ethical%20Branding-
What%2015%20an%20Ethical%20Brand%3F,and
%20in%20a%20sustainable%20way. Accessed: 2
july 2020.

Vazifehdoust H, Memarian S. (2014). The
relationship between the moral behavior of the
seller and the satisfaction, trust and loyalty of
policyholders in life insurance. Insurance Research
Paper; 29(1). (In Persian).

Hung SW, Cheng MJ, Chiu PC (2019) Do
antecedents of trust and satisfaction promote
consumer loyalty in physical and virtual stores? A
multi-channel Review. Serv Bus; 13(1): 10-23
Kranzbiihler A, Kleijnen MHP, Morgan RE,
Teerling M. (2018). The multilevel nature of
customer experience research: an integrative review
and research agenda. International Journal of
Management Reviews; 20(12): 433-456

Rahimi Baghmalek J, Haghighi M, Mira SA.
(2019). Developing a loyalty model based on the
customers’ experience in hotel industry using

ble oo dlal (8,5 L o Lol (NS g ol 218
Ol srie 4 o8 (hedgw g (el o)L, (L
9 SW g Slal Lol (=Sl (sboy95 1 s g
sle adlge US55 ulply cudls (g ynde )18y 5> Ban dwg Jio

sle hjylawd )8 56 cod 1) (g yide o8 Slg oo &S dasie
e dlgs oo il & o2 drgi b iy &5 Wl 18 (BT g Sl
w1y gl (oylolag olaiel g 3¢ (¢t dryz ol 4,8 150 cov 4
GIAS Cod o oliam Ol Wilg o yol e 2D iol58] 15y

Al asls

SYS1 Sl aadeo

Slasl sl cols) ( al cdyu fgomen (SUS] Clegigo

B S )1)8 42953 )90 pSl imgds 53 g SN

4ol 0319
1. Customer’s experience & o 9y>5
2. Sensory customer experience o (o 43,55
3. Logical customer experience Sy e 4,50
4. Ethics S
5. Involvement of senior management
Ayl G e B
6. Customer contact points Sltie (poles bl
7. Reliability slazel cubld
8. Approach of customer & o ol
9. Systematic approach Silotun 3,554,
10. Ethical brand NG
11. Ethical marketing S L
12. Social responsibility elor] Culgue
13. Commitment o
14. Brand satisfaction Sy 5l culs,
15. Quality of brand RVRCR ¢

References
1. Marchesani D, Piccoli G, Lui T. (2017). The impact

of it-enabled customer experience management on
service perceptions and performance. Conference
paper. DOI: 10. 1007/978-3-319-51168-9 27 377-
386

Irani AR, Farhangi AA, Mehregan MR, Irani S.
(2018). Proposing a model of co- creative
anticipation in tourism market. Journal of Business
Management; 10(4): 889-904

Hamilton K, Wagner BA. (2014). Commercialized
nostalgia: staging consumer experiences in small

businesses. European Journal of Marketing;
48(5/6): 813-832
Yoon SJ, Lee HJ. (2017). Does customer

experience management pay off? evidence from
local versus global hotel brands in South Korea.


https://visme.co/blog/ethicalbranding/#:~:text=Great%20Ethical%20Branding-,What%20Is%20an%20Ethical%20Brand%3F,and%20in%20a%20sustainable%20way
https://visme.co/blog/ethicalbranding/#:~:text=Great%20Ethical%20Branding-,What%20Is%20an%20Ethical%20Brand%3F,and%20in%20a%20sustainable%20way
https://visme.co/blog/ethicalbranding/#:~:text=Great%20Ethical%20Branding-,What%20Is%20an%20Ethical%20Brand%3F,and%20in%20a%20sustainable%20way
https://visme.co/blog/ethicalbranding/#:~:text=Great%20Ethical%20Branding-,What%20Is%20an%20Ethical%20Brand%3F,and%20in%20a%20sustainable%20way
https://www.ethicsjournal.ir/article-1-2793-en.html

[ Downloaded from www.ethicgjournal.ir on 2026-06-10 ]

iy 9392 (BT I (5 puiio 4125 ot (5951 i)y Ko g (umo s 4 TD

20. Andreini D, Pedeliento G, Zarantonello L, Soleiro
C. (2018). A renaissance of brand experience:
advancing the concept through a multi-perspective
analysis. Journal of Business Research; 91(61):
123-133

21.Dawes J. (2018). Do data characteristics change
according to the number of scale points used? An
experiment using 5-Point, 7-Point and 10-Point
scales. International Journal of Market Research;
50(11): 61-104.

AR

grounded theory strategy. Journal of Business
Management; 11(1): 125-140

18.Yoo SR, Lee SW, Jeon HM. (2020). The role of
customer experience, food healthiness, and value
for revisit intention in grocerant. Sustainability;
12(6): 23-39.

19.Chaney D, Lunardo R, Mencarelli R. (2018).
Consumption experience: past, present and future.
Qualitative Market Research: An International
Journal; 21(4): 402-420

B0

adls

11€o P (ot d)latd c@asn Jlw «5)9lsd g eolc )y FUAl aslilosd


https://www.ethicsjournal.ir/article-1-2793-en.html

[ 0T-90-920¢ uo 11" frUINO KD 118" MMM WO PEPEOjUMO( ]


https://www.ethicsjournal.ir/article-1-2793-en.html
http://www.tcpdf.org

